
On May 19th, we are kicking off 
our 2nd Annual Fashion Presenta-
tion at Nordstrom Washington 
Square. Bring your best girl 
friend(s) to see what is New and 
Now for spring and summer fash-
ion. Sign-in and breakfast will begin 
at 9:00, with fashion presentations 
beginning at 9:30.  The Lingerie de-
partment has graciously agreed to 
make donations to the Susan G. Ko-

men Cancer Foundation on behalf of our guests who 
either have a try-on or purchase. This is a special ex-
tension of Nordstrom’s Fit for the Cure campaign. 
Gifts and prizes will be just part of the fun!  
Watch for your invitation in the mail!    

Amy Treat 

Pictures speak a 
thousand words… 

Thank you for making 
our Annual Holiday 
party a Sensational 
Celebration! Mark your  

Calendar for this year’s event 
on December 4th at The  

Portland Art Museum. 

Sensational Celebration! 
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StoneRidge WM 

1st and 2nd Qtr 2007 

Special points of interest: 

● Holiday Celebration 

●  The 4 P’s 

● Thank You! 

●  Is A Burrito A Sandwich? 

●  Chicken Power! 

●  Buying a New Car? 

● Russian Steel In Oregon  

●  ROI or ROL? 

●  Just Off the Vine... 

Poka Dots, Pattens, Peek a Boos, and Pastels...Poka Dots, Pattens, Peek a Boos, and Pastels...  



shops could be located in the 
same shopping center, and there-
fore Qdoba could not conduct 

business there.  Qdoba 
claimed that a burrito 
is not a sandwich, and 
therefore had every 
right to conduct busi-
ness in competition 
with Panera.  After 
hearing opposing 
counsel’s arguments, 

consulting a dictionary, and lis-
tening to the expert testimony of 
a chef, the judge ruled in favor of 
Qdoba, deciding that a burrito is 
not a sandwich, and that both 
restaurants could conduct busi-
ness in the same shopping center. 

Van Mason  

You’ve got to love the incessant 
march of globalization for the 
more profound issues it brings to 
our attention.  Re-
cently, a judge in 
Massachusetts was 
forced to decide 
whether or not a bur-
rito is sandwich.  
Qdoba Mexican Grill 
is a chain of restau-
rants, with its flag-
ship “signature burritos”.  Qdoba 
recently opened a branch in a 
Massachusetts shopping center, 
but suddenly found itself in a legal 
battle with Panera, a sandwich 
shop already located in the same 
shopping center.  Panera’s lease 
stipulated that no other sandwich 
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Is a Burrito a Sandwich? Call Judge Judy!Is a Burrito a Sandwich? Call Judge Judy!  

We Thank You for Your Patience...We Thank You for Your Patience...We Thank You for Your Patience... 

I would like to personally thank you for your trust, loyalty, confi-
dence and patience during our transition from AIG to Linsco Pri-
vate Ledger. Quite literally, we could not have made this critical 
change without your unhesitating and enthusiastic support.  Thank 
you for being so marvelously punctual, taking the time from your 
busy schedules to accommodate our own time constraints and sign-
ing deadlines.  (November 20 was the record, with 15 client trans-
fers in the Vancouver office)  And, thank you for helping us cele-
brate our StoneRidge “coming-out” party at the Portland Art Mu-
seum! 

Let me take this opportunity to share our plans for 2007. A truism 
in business is that treading water allows one to drift comfortably in 
the wrong direction.  Certainly, we didn’t assume the StoneRidge 
corporate identity and affiliate with LPL with the intention of float-
ing obliviously downstream.  We are moving our Beaverton offices 
to the second floor of our current office location, taking about 2.5 
times the space we now occupy.  The office expansion and remodel 
should be completed by April 13.  We are pleased to announce the 
addition of Terry Horley, CFP® and Kristin Thomas to the           
StoneRidge team. 

You have helped us build a very solid practice.  Please be assured 
that our goals and our focus will never change. We will do every-
thing possible to provide exemplary service as we help our clients 
protect their wealth and grow it carefully. 

I can hear the 
conversation now.  
“Hey man, what 
cha got under the 
hood?  That rig of 
yours can fly!”  
“Yep, she’s a 
beauty, ain’t she? 
Got a 2000 turbo-
cluck with soy on 

the floor.”  Say what!? That’s right!  
Two Missouri entrepreneurs, Jerry 
Bagby and Harold Williams are 
planning to refine chicken fat from 
a nearby Tyson Foods plant, mix it 
with soybean oil, and produce 
about 3 million gallons of biodiesel 
annually.  There are currently 47 
biodiesel fueling stations in Mis-
souri, and some of them may soon 
be pumping the new chicken fat 
fuel.  Apparently, ethanol demand 
is driving up the cost of soybean 
oil to about 33 cents per pound 
while chicken fat is only 19 cents 
per pound.  (extra cost for free 
range chicken fat?)  To produce 
the 300 million gallons, Bagby and 
Williams must process 2.3 Billion 
pounds of chicken fat! However, 
nothing in life is without compli-
cations.  Chicken fat  thickens in 
colder climates to produce an en-
gine stopping tallow. Distribution 
may be confined to the warmer 
climates when temperatures sel-
dom drop below 40 degrees.  
What’s the average temperature in 
S a u d i  A r a b i a ?                  
Van Mason 

 No crystal balls, no “best picks”, 
and no end-runs.  Just rock solid 
retirement and estate planning. 
 
Van Mason 

Chicken Power!Chicken Power!Chicken Power! 
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Tata Motors of India has recently been approved to 
begin construction of an automobile factory near 
Calcutta.  (Kolkata is the more widely accepted 
spelling now)  But don’t expect a Rolls Royce or a 
Cadillac to come down the line.  Ravi Kant, who 
heads Tata Motors, hopes the sale price of its new 
car will be about $3,000 before tax.  The car will 
have a 30 hp rear engine, four or five doors, and is 
expected to offer a comfortable ride.  Currently, the 
least expensive passenger car in the world is the 
Romanian Renault Logan, which apparently sells 
for about $6,000.  But Tata is already a leading 
manufacturer of low cost vehicles, producing a 
very basic little truck called the Ace, which sells for 
about $2,500.  Production is so efficient and de-
mand is so high that Ace’s development costs were 
recovered in the first year! 

Clearly, we expect that Tata’s new $3,000 car will 
be a huge success.  But what impact will it have 
globally?  As India’s economy grows, and as the 
country’s infrastructure continues to develop, all 
related industries will grow with it.  The Tata 

Want To Buy A New Car For $3,000?Want To Buy A New Car For $3,000?  
Group is already seeking more competitive 
sources of steel, and is competing with the Bra-
zilian company CSN for control of Corus, an An-
glo-Dutch steel maker.  This is the essence of 
globalization.  As hundreds of millions of people 
in the emerging markets begin to earn a small 
discretionary income, consumption will dramati-
cally increase and create new business opportu-
nities all over the world. 

Van Mason 

         

As globalization continues its 
relentless march, such pur-
chases will undoubtedly be-
come more commonplace. And, 
as globalization’s path takes 
peculiar turns, we will shrug 
our shoulders at purchases and 
events that seemed especially 
noteworthy only a few years 
ago.  Kettles Potato Chips 
(Salem, Oregon) was pur-
chased by a British firm and 
Motel Six is owned by a French 
Hotel Group. India call centers 
are outsourcing to China, and 
Chinese schools are now teach-
ing the Japanese language. 
Meanwhile  Starbucks has 
placed more than 200 shops in 
China, and Disneyland has a 

Russian Steel in Oregon and Other Events 
Oregon Steel is now owned by 
the Evraz Group, a Russian steel 
company registered in Luxem-
bourg.  Evraz paid $2.35 Billion 
for the Oregon company that 
was founded more than eighty 
years ago.  According to a recent 
article in The Oregonian, Oregon 
Steel shares were trading at 
about $1 in 2000.  The $2.35 Bil-
lion price equates to about $63 
per share and is the largest US 
acquisition ever by a Russian 
company.  A little more than a 
year ago, Congress howled when 
a Chinese company tried to pur-
chase Maytag and Unocal, but 
the Evraz purchase barley caused 
a whimper. 

flagship park in Japan. In a 
more bizarre turn of events, 
while North Korea’s Kim Jung 
Il was sending test missiles 
into the Sea of Japan, his eld-
est son was caught sneaking 
into Japan with a fake Do-
minican passport in order to 
visit   Disneyland! Stay tuned. 
 

Van Mason  



   
   

   
   

   
   

   
   

   
   

   
   

   
   

S
tr

a
te

g
ic

  

Page 4 

 Corner       

THE QUARTERLY PROFIT 

 

   Just off the Vine Just off the Vine Just off the Vine ~ ~ ~ Local Wine of the QuarterLocal Wine of the QuarterLocal Wine of the Quarter   

 

 

2004 Rex Hill Reserve Pinot Noir 

Suggested retail price $35 

93 points - Wine & Spirits Magazine 

"This wine leads with a rich, seductive aroma of red cherry 
accented by cedar.  A rich red earth character supports the 
dark cherry flavors while giving the wine a velvety texture; 
that earthiness informs the finish, too, supported by a dine 
acidity.  Wonderful for roast salmon served over lentils."“ 
Provided by Katie Wilson,  Retails Sales Manager, Rex Hill 

 

8625 SW Cascade Avenue, Ste 440, Beaverton, Oregon 97008 
503.352.0188 or 360.567.0784 

Van Mason, CFP®, CLU, MBA 

President/LPL Registered Principal 

StoneRidge Wealth Management 

Van.mason@ lpl.com 

Securities Offered through Linsco/Private Ledger (LPL), Member NASD/SIPC 
The opinions voiced in this material are for general information only and are not intended to provide specific advice or recommendations for any individual. 
To determine which investment(s) may be appropriate for you, consult your financial advisor prior to investing. All performance referenced is historical and is 
no guarantee of future results. All indices are unmanaged and cannot be invested into directly. 

anchor for the project?  The com-
mon answer is “The corner pieces, 
of course.”  But what about the 
box cover?  Isn’t the “Big Picture” 
more important than the little 
pieces? How can we begin to as-
semble our investments unless we 
know what our own big picture is? 

It’s never too late to dream, but too 
often the big picture is painted for 
security purposes only, or to be 
passed to family members after our 
death.  Is a more compelling ROL 
being ignored, even when conser-
vative growth projections show 
that there is enough money to 
make our lives more rewarding?  
Surprisingly, the amount of money 
necessary to realize our goals and 
dreams is usually not that signifi-

cant when measured 
against our total invest-
ment net worth.  Let’s 
make 2007 the year of 
ROL, and let’s all dig 
deep to identify what is 
most important in our 
lives.  Then, let’s work 
with the investment 
pieces and complete the 
picture.  Remember, life 
is not a dress rehearsal! 

Van Mason 

 

Which is more important to you, 
Return on Investment (ROI) or Re-
turn on Life (ROL)? 

At StoneRidge, we try to emphasize 
Return on Life. But sometimes we 
lose sight of this all important con-
cept, especially during volatile 
markets when we are mostly con-
cerned with managing portfolio 
risk. Let’s take a step backwards 
and ask ourselves, “What are our 
dreams, what are our goals, and 
what are our primary concerns?”  
What is the big picture, and how 
do we adjust our ROI in order to 
support and satisfy our ROL? 

If we begin to assemble a jigsaw 
puzzle, what are the most impor-
tant first pieces? What will be the 

Is ROI or ROL Most Important? 


